
Guide to Developing Awareness Campaigns

Step 1: Choosing a theme
Each group should choose a central theme for the campaign.
Tip: Choose a topic that interests the group and is relevant to a young, multicultural audience.

Step 2: Defining Objectives
Clearly define the objectives of the campaign. Answer the following questions:
- What is the main problem we want to solve or raise awareness of?
- Who is the target audience (e.g. 16-19 year olds, families, teachers)?
- What do we want the audience to learn or do after seeing the campaign?
Example:
- Aim: To teach young people to identify fake news on social networks and to check sources before sharing.

Step 3: Research & Planning
Before creating the content, do some detailed research on the chosen topic. Divide up the
responsibilities in the group:
- Researchers: They should gather data, examples and case studies on the topic.
- Creatives: They will be responsible for developing visual and content ideas for the
campaign.
- Communication: They will be responsible for ensuring that the message is clear,
coherent and accessible to the target audience.
Tasks:
- Research the main issues related to the topic (e.g. how deepfakes are made, impact of fake news on
elections).
- Gather practical examples and relevant data.
- Analyze similar campaigns to identify good practices.

Step 4: Choosing Campaign Formats
Decide which channels and formats you will use for the campaign. Some options are:
- Short videos (for social networks like Instagram or TikTok)
- Infographics (easy to share online)
- Social media posts (hashtag campaign, visual posts)
- Podcasts or audio episodes
- Posters or digital banners
- Interactive websites
Tip: Think about the interests and behaviors of the target audience. If the campaign is aimed at young
people, the format should be visual and interactive, such as short videos or creative posts on social
networks.
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Step 5: Content creation
Based on the research and planning, start creating the campaign content. Here are some
tips for each format:
Short videos
- Length: 1 to 3 minutes.
- Structure: Clear introduction to the problem; practical example of misinformation; call to action (what the
audience should do).
- Tools: Use smartphones or cameras to film; edit with simple applications such as iMovie, Adobe Premiere
Rush, or Canva.
Infographics
- Content: Clear, direct information; visible data and statistics; quick tips on the topic.
- Design: Use platforms such as Canva or Piktochart to create attractive infographics.
- Message: Avoid long paragraphs; use lists and visual icons to make the content accessible.
Social media posts
- Hashtags: Create a unique hashtag for the campaign (e.g. #FactsVETForce).
- Images: Use powerful, simple images that represent the message.
- Captions: Write short, impactful captions with calls to action.

Step 6: Test and Feedback
Before launching the campaign, do a test with other colleagues. Ask them:
- Is the message clear?
- Is the content interesting and engaging?
- Is it easy to understand what we're asking the public to do?
Take note of the feedback and make adjustments to the campaign based on the answers
you receive.

Final tips for the group
- Collaboration: Work together, taking advantage of each other's skills. Remember that
cultural diversity can bring new ideas and perspectives.
- Creativity: Don't be afraid to experiment with formats and creative ideas. Think of ways
to engage the audience in an interactive way.
- Simplicity: Keep the message clear and to the point. The easier it is for the public to
understand and act on, the better the impact of the campaign.
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Guide to the Campaign Presentation

Presentation structure (15 minutes)
- Introduction (2 minutes)
- Campaign Problem and Objectives (3 minutes)
- Research and Justification of the Topic (3 minutes)
- Campaign Details (5 minutes)
- Conclusion and Call to Action (2 minutes)

Step 1: Division of Tasks in the Group
With limited time, divide up the responsibilities to ensure that everything is covered
without overloading the group:
- Presenter 1: Introduction and objectives.
- Presenter 2: Research and justification of the topic.
- Presenter 3: Explanation of the details of the campaign (format, message, strategies).
- Presenter 4: Conclusion and call to action.

Step 2: Presentation content
1. introduction (2 minutes)
- Objective: To introduce the group, the chosen theme and the general purpose of the campaign.
- What to say:
     - Name of the group and where they are from (countries represented).
     - Theme of the campaign (example: “How to spot Fake News on social media”).
     - Briefly explain why you have chosen this theme.
2. Campaign Problem and Objectives (3 minutes)
- Objective: Explain the problem the campaign aims to address and the main objectives.
- What to say:
     - Describe what the problem is: For example, fake news, deepfakes, electoral disinformation.
     - Why this problem is relevant: How it affects society, especially young people.
     - Objectives: What the campaign wants to achieve (e.g. educate, alert, motivate changes in behavior).
3. Research and Justification of the Topic (3 minutes)
- Objective:  To show that the topic was chosen based on solid research and data.
- What to say:
     - Statistics or studies: Present relevant data on the chosen topic (e.g. “X% of young people don't check
sources before sharing news”).
    - Real examples: Mention practical examples or case studies that illustrate the problem (e.g. a case of fake
news that had a major impact).
    - Justification of the topic: Why is it important to act now?
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4. Campaign details (5 minutes)
- Objective: To present how the campaign was created and its main strategies.
- What to say:
    - Campaign format: (e.g. short videos, infographics, social media posts).
    - Key message: What does the campaign want to convey? (e.g. “Check before you share”).
  - Promotion strategies: How will the campaign be promoted? (e.g. “We will use Instagram, TikTok and
schools to reach our audience”).
   - Visual elements: Show an example or prototype of the campaign (short video, infographic image, etc.).
5. Conclusion and Call to Action (2 minutes)
- Objective: To close the presentation with a clear message and a call to action for the audience.
- What to say:
   - Summary of the importance of the campaign: Reinforce the impact you hope to make.
  - Call to action: What can the audience do to help? (e.g. “Share our campaign with friends”, “Check the news
before passing it on”).

Step 3: Creating Simple Slides
Use simple tools like PowerPoint, Google Slides or Canva to create 5 to 7 slides, making
sure they are visual and easy to understand.
- Slide 1: Campaign title and group name.
- Slide 2: Problem and objectives (with some data and facts).
- Slide 3: Justification and research (include a statistic or real example).
- Slide 4: Campaign format (show images or a short video of the content).
- Slide 5: Conclusion and call to action (with final message).
Tip: Avoid long texts on the slides. Use images and short sentences to support the oral presentation.

Step 4: Rehearse the presentation
With a tight schedule, do at least two rehearsals to ensure that the presentation flows
well and that everyone knows their part.
- Time the presentation to make sure you stay within the 15 minutes.
- Make sure that all members participate equally and are comfortable with their parts.
- Practice smooth transitions between presenters.

Final Tips
- Keep up the energy: Make the presentation enthusiastic and engaging, keeping the
audience's attention.
- Look at the audience: Avoid reading directly from the slides; make eye contact with the
audience.
- Be concise: Respect time and prioritize the main points.
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